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In his book, José van Dijck captures signifi-
cant aspects of the historical development of 
online social networks and how their use affects 
contemporary society. Online social networks 
became omnipresent in human life, as a result a 
significant part of professional activities and in-
terpersonal interactions started to be carried out 
online. The main drive of this development was 
and will be the users’ need to connect.

The first chapter highlights a brief critical his-
tory of social media evolution, which helps us to 
understand the actual tensions that occur on the 
platform ecosystem from cultural, technical, eco-
nomical and social perspectives. The first to take 
advantage of the creative potential of the internet 
was Google, becoming such an organic part of 
daily life, that we use easily the verb googling which signifies searching something 
on the internet. Social platforms appeared due to the development of web 2.0, 
which allows bidirectional communication: interaction of participants and send-
ing of instant messages. We are talking about user generated content. These were 
created out of people’s need or as response to competing platforms.

In the second chapter, the author shares the theories that inspired her to write 
this book. The first is the actor-network theory, that offered a viable perspective 
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regarding the transformation of technology and society. The second theory is ac-
tor-politics, based predominantly on the infrastructure and the political govern-
ance which leads to evolution.

The next five chapters capture detailed information regarding social networks 
that had a massive impact as: Facebook, Twitter, Flickr, Youtube and Wikipedia. 
In the beginning, Facebook creator declares that their mission is to follow the in-
terest of society, not a corporate one at all. The author surprises the two important 
aspects of this social network, namely: share and like. Two identifying elements 
for Facebook but concepts that over time, in the author’s opinion, have become 
ambiguous. The main problem that the users have identified is privacy, protection 
of personal data. This disappoints the users to this day, the disappointment being 
emphasized over the last years in the context of the famous scandals related to the 
social network.

Once you’ve shared something on social networks, that element is no longer 
confidential (rule generally applicable to all social networks). The problem is that 
some public information is shared by Facebook with third parties.

Twitter, the micro-blogging service was designed as a multi-functional tool on 
which to build applications. From the authors point of view, Twitter is a service 
“less cumbersome than keeping a blog, less exclusive than talking to one person 
on a phone, less formal than e-mail exchange, and less elaborate than most social 
network sites” (p. 70). When it first came out on the market it was considered the 
SMS of Internet, the technology that allows users to send and receive text mes-
sages up to 140 characters known as tweets. In two consecutive years (2008-2009) 
there have been major changes in the social network, the appearance of #hashtag 
whose purpose was to group posts on topics of interest and the retweet function, 
through which users can repost interesting tweets.

In a world filled with messages and the desire for connectivity, people felt the 
need for images, so the birth of the Flickr platform, one of the best-known online 
photo sharing sites. With over 51 million registered members, 80 million unique 
visitors per month and over 6 billion images on the website, it occupies a comfort-
able position in the global ranking. The Flickr community was made up of groups, 
focused on something or someone. Flickr users rely on creation of links, a value 
that the platform has elicited from the beginning. Flickr was acquired by Yahoo 
because of the enormous base of photos that it owned. The author notices a big 
mistake that the creators made from the beginning, more precisely, they did not 
focus on meeting one need, but they tried to make the site in a way that it had a 
little bit of everything.

Youtube appeared as an alternative of TV, intended for video enthusiasts. It 
took 8 years to become the third most popular website in the world. Youtube has 
never made it possible to download videos but it offered the possibility to watch 
them. For starters, it just hosted and stored the content made by it’s users and then 
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later became a player in the media entertainment industry. José van Dijck cap-
tures the evolution of those that create content for Youtube, people that till 2007 
are mainly producers and anonymous artists, that being the moment when the 
number of professional started to grow. As remuneration strategies, they appeal 
to video promotion and video advertising.

Wikipedia, the online encyclopedia, was nominated in 2011 for UNESCO 
World Heritage List, under evaluating its status of world cultural phenomenon. 
The platform, that provides free source of knowledge for the entire world, was 
created mainly by volunteers and robots whose main purpose was to produce an 
online encyclopedia. One of the first robots, Rombot, has written about 30,000 ar-
ticles about US cities and counties since its creation. Wikipedia imposed rules for 
those who wanted to write content, more exactly: the content should be verifiable, 
own publications are not allowed and the articles should be written neutrally. 
The author remarks that Wikipedia is the only non-profit platform from the list of 
top 10 websites, list dominated by Google, Facebook and Youtube. Research has 
shown that the main motivation for its users to contribute to Wikipedia is their 
internal drive to share knowledge with others.

The last chapter highlights realities from the times prior to the appearance of 
the platforms. José van Dijck begins with the content, which she claims no longer 
has the value it had originally and that this value is given by methods, behavioral 
analyses and users’ interests. Depending on these variables, the user will view a 
certain type of content, and although the process might seem spontaneous it is in 
fact controlled. The power that a user has is nothing compared to the power of 
the platform’s creator. Even if initially the goal of each platform was clearly estab-
lished, with time they have come to align with other networks, games or search 
engines, and the lines that defined them became blurred. For all of them, there is 
the issue of confidentiality that has not yet been resolved.

Even though it was published in 2013, this book remains of actuality and de-
serves to be read not only by researchers in the field but also by all those interested 
in social media. The present volume may be a starting point because it captures in 
detail the stages of social networks’ evolution. This recent historical perspective 
helps us to better understand the phenomena that are happening today. We can 
see the changes that have been made over time and the strategies that online social 
networks use to always be a choice for users and to meet their increasing need for 
communication.
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