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The world is in the midst of a social media para-
digm- a distinctive moment in the history of media 
and communications shaped by the dominance of 
social media technologies (p.1). This first sentence 
of the book underlines the importance of social 
media for contemporary society. It has become 
a recognizable field of study within media and 
communication studies. The present volume 
includes 33 chapters about different aspects of 
social media developed by outstanding authors 
from different countries, such as Zizi Papacha-
rissi, Jose van Dijck, Thomas Poell, Siva Vaidhy-
anathan, (only to mention a few of the relevant 
names for media and communication studies). 
Social media is an interdisciplinary field of re-
search that combines social and technical aspects; this is why the book provides 
an interdisciplinary perspective, including contributions not only from commu-
nication and media scholars, but also from other social scientists, and from data 
scientists as well.

The chapters provide a broader look at the impact of social media on several 
fields of our society such as government and politics, journalism, healthcare, and 
education. Diverse concepts ranging from information superhighways, cyberspace, to 
new media and digital media were used to define online interactions over the last 
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three decades. Social media, the current term in use, describes digital Internet tech-
nologies that facilitate communication and collaborations by users (p.3). Social media is 
an interdisciplinary field of research not only for communication and media schol-
ars, but also for other social scientists, and for data scientists as well. Even if Face-
book and Twitter are the most popular social media platforms, the present book 
talks about several other platforms and tries to include not only social media used 
in Western cultures but also social media frequently used in China and Russia.

The first section of the book provides a history of social media from early so-
cial computing and web culture to contemporary platforms. There is not much 
literature on the history of social media and this is why this section of the book is 
particularly valuable. By analyzing the roots of the contemporary platform phe-
nomenon, it contributes to an in-depth understanding of the current social media 
practices. 

Due to the fact that the study of social media is methodologically diverse, dynamic 
and challenging (p.5), the second section of the book includes diverse approaches 
such as ontology, ethnography, political economy, and historical analysis. A broad 
spectrum of methods both qualitative and quantitative is used for social media re-
search. Large-scale sets of data available on social media have encouraged the use 
of computational methods. The research of visual communication on social media 
has developed in the last years.

The third part focuses on cultures and practices such as personal connections 
and relational maintenance, self-representations on social networks, television 
viewing and fan practices on multiple screens, trolling, internet memes, sexual 
expression in social media, privacy and surveillance. The final section examines 
the way social media becomes involved in fields such as marketing, journalism, 
cultural and creative industries, political campaigns, new protest movements, fit-
ness, education, and scholarly communication. The book is valuable not only for 
students and scholars, but also for a broader audience.
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